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ALZHEIMER’S SOCIETY FUND-RAISERS’ STORYBOARD

CHALLENGE
The Alzheimer’s Society wanted a presenters’ storyboard to 

help street fund-raisers to raise more money from shoppers. 

They also needed to portray the charity’s work accurately, 

sensitively and with balance.  

INSIGHT
Fund-raisers needed simple yet striking information to gain 

the attention of busy shoppers. Stories of real people with 

dementia and their carers would engage the interest of 

donors in similar circumstances and help win their support. 

SOLUTION
We created an easy-to-hold, 700-word storyboard, 

highlighting key information for fund-raisers in simple, 

bite-sized chunks. We focussed on the growing scale of the 

problem and on the story of a typical person with dementia, 

looking at their needs and those of loved-ones caring for 

them. We described how the charity helped, why funding 

was needed now and how money raised would be spent.  

RESULTS
Fundraisers found the storyboards were clear and effective 

on the street, drawing in potential donors more quickly and 

increasing the amount raised. As well as being used by 

external agencies, the charity’s newly launched in-house 

fund-raising team have also adopted the storyboards and 

are achieving strong results.        
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